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(Fundamentals of Business Finance)
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(Business Environment & Tools for Business Analysis)
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(Applied Business Economics)
LﬁlﬂiﬁumﬂfqiﬁqLmzﬁmuﬁ@ﬁmmﬁﬂﬂmmqﬁmmqLﬂwﬁmmm§1'7fmuﬂﬁ?nﬁﬂﬂﬂi:ﬂqﬂmﬂ%ﬂizimu‘iu

nsanuanagnsuazindulaniegsia mu%\iﬁm’mmmmiuﬂ’]ﬁLm’]:ﬁmmumirﬁmmﬁﬁﬂunﬂwmu

o A= . \ a A g9 o o o = = s a vy 1 A 2 a
fl‘:ﬁﬂllllﬂﬂr]ﬂV]NN@ﬂﬁ‘:ﬁV]UmﬂﬂuQﬂQ?ﬂqLW@Iﬂﬂqu?ﬂﬂ?UC‘]'.]LL@;‘ﬁmﬂ@iﬂ"ﬂLﬂﬁﬂ@ﬂqmﬁﬁ?ﬂquﬂ’ﬂﬂq\iNﬂﬁ‘:ﬁ@'ﬂﬁﬂr}w

MB 503 WORANSINAIANTHAZNITAANITTRLANANHOIANIZURIRIANS 3 (3-0-6)
(Organizational Behavior and Identity Management)
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(Marketing Management in Digital Economy)
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(Finance for Business Decision)
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(Innovative Operations Management)
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(Highly Competitive Strategy)
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(Agile Strategy) nagnsaauiilul@aA (Intelligent Strategy) uaznagnsnisulasuuilas (Transformative Strategy)
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(Principles of Family Business Management)
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(Organization Design and Governance of Family Business)
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(Family Business Strategy for Sustainability)
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(Risk Management for Family Business)
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(Conflict Management)
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(Managing Innovation in Family Business)
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(Legal and Tax for Family Business)
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(Wealth Management)
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(Succession Planning and Transition in Family Business)
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(Seminar in Family Business)
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(Independent Study)
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